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Suecific & Actionable
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TIP 2
UNDERSTAND
YOUR AUDIENCE
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What is their problem?
And how are Yot going
lo dolve iL?
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Dreconceived Beliefs

Deepest Desires

Darkest Fears
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4 SurveyMonkey-

Home How It Works Examples ~ Survey Services ¥

Welcome Back!

Start conquering decision-making
as a team with our new
Team Collaboration feature

=]

Need survey solutions for your business?

Get access to powerful solutions that help
vou auicklv collect feedback from vour

Sign In Help

i Business Solutions ~ Plans & Pricing

Username =2
Password =2

@ Remember me!

(69
-
\_/
Want to work smarter and faster?

Our Team Collaboration tools help you
create. edit. and analvze survevs as a team
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Kevin Baile

Motivations Personality
AGE 53
Extrovert Introvert
OCCUPATION Entrepreneur, Business Owner -
Achievement ) .
LOCATION On site & Remote Sensing 'ntuma
TIER Daily use - Overview Thinki Feeli
Power inking eeling
ARCHETYPE Leader
Judging Perceiving
Decisive Value Orientated
Goals
* To receive a product of high standard, willing to pay for it TeChnOIOgy
* Needs to know whether he is receiving value for money IT & Internet
* Would like to have 27/4 overview of current projects and ow resources I
are distributed Software
/7
Frustrations SiobEe Appe
—/
* Not being able to get a clear answer Social Networks
* Not being able to access up to date data no matter where he is _
located
* Not knowing factors why a product or service he is funding is not Brands

progressing
Brands which inspire

Bio @
A self made business person who knows how important time isto a Vlrgln a”an“c

business. Have different interests in multiple ventures. Believes that
"Up to date data is imperitive for effective decision technology assist in growth.

making."

. ‘ @ . @ www.therecipeforseosuccess.com




TIP 4:
UNDERSTAND
AWARENESS
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Most Aware: PRODUCT PRICE
Product Aware: PUSH

Solution Aware: PROOF
Problem Aware: PROBLEM
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- TIP 4
CRAFT YOUR USP
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« Make a specific claim

. Make a promise
STRONG

USPs

. Are actually unigue
 Are valuable
 Are pelievable
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We provide __[product or service]__
to __[target audience] __ so they can
do __[product or service]__ without __

[pain point or friction point].
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“We provide SEO Courses for small
businesses so they can do their own SEO
without spending a fortune on expensive

consultants.”
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TP 5
USE A FORMULA
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P Proplem
A = Agitate
S Solution
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Do you wish your site ranked higher in search engine results?
Are you confused by Google tech speak and jargon?
Have you been burned by dodgy SEO companies?
YES? Well you need the Recipe for SEO Success eCourse

The most comprehensive course on Search Engine Optimisation ever.
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TIP ©:
TELL A STORY
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The Rolls-Royce Silver Clowd — $13,995

“At 60 miles an hour the loudest noise in this
new Rolls-Royce comes from the electric clock”

What makes Rolls-Royce the best car in the world? “There is really no magic about it—
it is merely patient attention to detail,” says an eminent Rolls-Royce engineer.

1. “At 60 miles an hour the loudest noise
comes from the dlectric clock,” repants the
Technical Editoe of Tue soror. Three muf-
Bers tune out sound frequencics—acoustically.
2. Every Rolls- Royce engine is run for seven
hours at full throttle before installation, and
cach car is test-driven for hundreds of miles
over varying road surfaces.

3. The Rolls-Royce is designed as an owner
driven car. It is cighteen inches shorter than
the largest domestic cars.

4. The car has power stecring, power brakes
and automatic gearshift. Tt is very casy to
drive and to park. No chauffeur required.
5. The finished car spends a week in the final
testshop, being fine-tuned. Here it is sub-

jected to 98 separate ardeals. For cxample, the
engineers use a stethoscope to listen for axle-
whine.

6. The Rolls-Royce is guaranteed for three

years. With a new network of dealers and
pants-depots from Coast to Coast, service i
1o problem.

7. The Rolls-Royce radiator has never
changed, except that when Sir Henry Royce
died in 1933 the monogram RR was changed
from red to black

8. The coachwork is given five coats of primer
paint, and hand rubbed between each coat,
before mine coats of finishing paint go on

9. By moving a switch on the steering col
umn, you can adjust the shock-absorbers to
suit roxd conditions.

10. A picnic table, vencered in French wal-
nut, slides out from under the dash. Two
more swing out behind the front seats.

11 You can get such optional extras as an
Espresso coffce making machine, a dictating
machine, a bed, hot and cold water for wash
ing, an electric razor or a telephoe.

12. There are three scparate systems of power
beakes, two hydraulic and one mechanical
Damage to one system will not affect the
others. The Rolls-Royce is a very safe car—and
ako a very lively car. It cruises serenely at
cighty-five. Top speed is in excess of 100m.p.h.
13. The Bentley is made by Rolls-Royce. Ex-
cept for the radiators, they arc identical mo-
tor cirs, manufactured by the same engineers
in the same works. People who feel diffident
about driving a Rolls-Royce can buya Bentley.
ruce. The Rolls-Royce illustrated in this ad
vertisement—F.o.b. principal ports of entry
costs $13,995.

1f you would like the rewarding experience
of driving a Rolls-Royce or Bentley, write or
telephone to one of the dealers listed on
the oppesite page.
Rolls Royce Inc., 10 Rockefeller Plaza, New
York 20, N. Y., Clrcle 5-1144

March 1959
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MY SEO SUCCESS STORY

I've worked in advertising for nearly two decades in some of the biggest ad agencies (think Ogilvy and the like). About
six years ago, when | happlily found myself ‘with child’, I realised | could either stay in the agency world and never see
my son, or give it all up.

As a contractor | suddenly found myself five months pregnant, out of a job, and with no maternity leave pay. Eeeep!
But then | had an idea. Why not set myself up as a copywriter?
My husband had just set up his own business with my help, so | thought "Hey, why not me?”

I built myself a little WordPress website and waited for the work to flood in. There was just one problem, or rather
about 20,000 of them. When | typed ‘copywriter’ into Google, oodles and oodles of other copywriters appeared.

How could I

Make my website appear at the top of the rankings?

Blast my competitors out of the Google ocean?

Get willing customers to visit my site and buy my services?

The only way to boost my business was to get my head around the dark art of Search Engine Optimisation. So | did.

| now rank on the first page for more than 160 different keywords. (But hey, who's counting?) I'm in the top three for 114 terms, and recently ranked number one for
the term ‘Copywriter on Google.com.au. (If you're not impressed then you should be, It's bloody hard to rank well for a single term,)

And I did it all:

With little (or no) budget and no outside help.

While being the primary breadwinner in our family and having to spend most of my time earning money.

As a sleep-deprived mum with a toddler to care for, a dog to walk, a house to clean, meals to cook, and a husband to occasionally grunt at.
(I even found a little ‘me’ time along the way to run a marathon and publish a book, or two. If | can do it, so can you.)

Since then I've helped big corporates and many small businesses win the SEO war. I've written SEO-friendly copy, created engaging content, technically audited a few
hundred websites, and run heaps of training workshops. I've survived website hacks, damaging reviews from competitors, algorithm updates, writer’s block, negative

CrM anmnmnlman o- Y Py
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TP 7/
WRITE STRONG
HEADLINES
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(44 :
On The average. tive Times as many
veorle read The headlivie as vead the

body copy. When you have written

your headlive, you have syent eightly
cents out of your dollar.”

- Vavid Ogilvy
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SEO IS A GIANT PAIN IN THE
BUM, RIGHT?

We'd all

SAVE MONEY ON YOUR SEO

The average SEO company charges around $2,000 per month to manage a small business SEO campaign.

ALL THE SUPPORT YOU NEED

| Inlilka late Af Aathar CEN FAlircac | am NNT anina ta laava vunn +a
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TIP &8:
BE SPECIFIC
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WHAT'S INCLUDED?

The Ultimate Search Engine Optimisation eCourse for bloggers, small business owners and entrepreneurs.

The most comprehensive eCourse on SEO ever includes:

ey Oy

| /N
1 4 — 3.;-|$§§ &

5 ———-
& GROUP COACHING CALLS - WORKSHEETS AND CHECKLISTS
; | e
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TIP 9:
SUBSTANTIATE
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SAVE MONEY ON YOUR SEO

The average SEO company charges around $2,000 per month to manage a small business SEO campaign.

e Over ayear that's $24,000
e Over five years that's $120,000

It's a big chunk of your profits. So why spend all that when you can become an
SEO expert yourself for a fraction of the price?

e Access to 10 Group Coaching Calls (valued at $1800)

e Private Facebook Study Group page membership for three months (valued at

$500)

e 100+ Training videos (valued at $1300)

e 30+ templates and worksheets (valued at $1050)

e Blog Compass Content planner (valued at $200)

e Technical SEO Audit of your site (valued at $300)

e Backlink Audit of your site (valued at $300)

e Ecommerce or Local SEO bonus courses (valued at $200 each)

e Ongoing access to content - updated each year (Priceless)

That's a total value of: $5650

(But don't worry the course costs a lot less than that!)

% @ @ @ ‘ WWww.therecipeforseosuccess.com




P 10:
BUILD TRUST
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D)

Kate HONESTLY wants you to
succeed and she goes out of her
way to help.

Bharath Madhiraju | Samtana Eco Clothing

D)

I'd recommend this course to any
Marketing Manager or Small
Business Owner or anyone with a
website designed to generate
business for that matter!

Lauren Gerrand | Act Today

D)

As a teacher of SEO fundamentals
she is way ahead of her game.

Richard Lucas | Lucas Guitar

D)

I've already seen huge
improvements to my site.

Kelly O'Donnell | Copywriter

69

D)

If you want to justify just one
spend based on ROI this year
make it The Recipe for SEO
Success!

Darren Pearce | Marketing ER

D)

This course has the potential to
save you a lot of money.

Katherine Pranic | Copywriter

D)

The Recipe for SEO Success
eCourse was the best thing I've
done for my business.

Andrea Rowe | Your Coastal Connection

D)

Today, the business enquiries are
pouring in. All thanks to what |
earnt from Kate.

Andrew Lau | Copywriter

69
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FOR BIG BRANDS AND SMALL BUSINESSES

Just a sample of the 550 businesses who've taken the Recipe course so far.
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’ N\ PROVIDE RESULTS
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REAL RESULTS

My tried and tested SEO methodology delivers real results for small businesses

Froe SEO Healm check - Contact Us - Success Stories

and corporates. | could throw some stats at you, but instead let me give you a real
example.

Try Googling ‘SEO Copywriter” - be sure you search in incognito mode. If you're not
in Sydney try Googling ‘SEO Copywriter Sydney'.

You'll see that my copywriting website occupies the top local spot and the top two
organics.

After that you'll see:

Saran Morion | Syaney SEQ Copywnter & Bras
Pilps isar el (oriunCopy wrller o +

ey Sy s et e Local pack 2: Casey EImer Copywriting - my SEO student.

tusinesses led stories using compeling conient markesng

oy o | S50 Comparne & Contont it Sy e Position 3: Sarah Morton - my SEO student.
caseyelmercopywriter.comau/ -
arp copywriting & content marketing 4 smal

820 wiotecopyuritng. il e, crbnt sy e Position 4: Casey EImer Copywriting - my SEO student.

ulting, Sydney

SEO Copywniter Sydney | SEO Capywniting Services for Smat
aw n:

e Position 7: Melinda Leyshon - my SEO student.

e Reman " e Position 8: Libby Hakim - my SEO student.
Sydnoy coprwriter - Website & SEO capywring, brochures & more
S ey et b s e Position 10: Rebecca Christensen - my SEO student.
,” ;:-, since 2002. Copy that grabs the reader by the nose and doesn

Business ang Coporae Copywriler, SEO Copywiter Sydney ...

www.writecoov.com.au'

So, out of 12 possible organic spots, me and my peeps got 9.

Proof that the course works - even if | am building my students up to steal my top

-

spot!
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TIP 12:
WRITE STRONG
CALLS TO ACTION
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ACTION

Ved, lel me in
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Need more help?
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I LOVE SEO with Kate Toon

| LOVE SEQO with
Kate Toon
@& Closed Group

| LOVE

SEO

Members
J O I N I H E Events With Kate Toon

Videos

Joined v+~ Notifications # Share  «« Mone
4 Wirite Post [&] Add Photo/Video =M Live Video = More GROUP BY
The lepe for SEO Success
[
ﬁ Write something
Photo/Video Poll Feeling/Activity
ADD MEMBERS
+Enier name or & =]
Fleeommenchd by Ihe Acinms Seeless
e admins think yo stedin these groups MEMBERS 5,285 Members
i tl < - ﬂ " : a
SUGGESTED MEMBERS Hide
Friends
MlsﬁlEnIrEplen TI'ECEverGDp @ Sam Hallett AddMember
u Maxine Mcwatters AddMember
Announcements t Ryan Muir AddMember
See Mort
Q Renee Weaver es Mo
9 o) March 9 at 10:53am
o nes I About 2 mont DESCRIPTION
Have completed Kate's Wordpress SEO course recently and it has totally This is a support group for students of The

R for SEO 8 _..See M
transformed my approach to website building. | can hanestly say, after 15 PR e
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